
 

Grade 10 

ENGLISH 

Visual Literacy - Memo 

1.   Using the AIDA principle as a guide, argue which of the advertisements (TEXT 
1 or 2) is the most successful. Refer to the visual and verbal clues to develop 
A convincing argument. 
 
TEXT 1 – Attention is gained by the recognisable lego blocks/or the rectangular shapes 
within the advert√ Interest is maintained by the use of a well-known brand “Lego” and the 
shadows of the blocks forming familiar toys√ Desire is one of entertainment and fun with 
the creativity of Lego√ This is a soft sell – therefore no action can be taken. It is simply 
brand awareness.√ The 5th mark is gained by making a comparison with the other 
advert. Stating that the lack of copy makes it easier to understand the add or comments can 
be made about the target audience, etc.√ 
 
TEXT 2 – Attention is gained by the image of the prosthetic leg√ Interest is maintained by 
the copy referring to human spare parts and the link to cars – shock factor.√ Desire is 
associated with safety and security√ Action is a soft sell – brand awareness√ The 5th mark 
is gained by making a comparison with the other advert. Stating that the copy allows one to 
understand the intention of the advert better. This advert makes a more social and altruistic 
appeal, whereas the Lego ad is more frivolous.                                                                         (5)                                                                                       

 
2.  Account for the lack of writing in TEXT 1. 
 
There is no need for writing. The images speak for themselves. Writing would detract from 
the creative message of the ad.√ Lego users do not need to be told what to do, just like the 
ad doesn’t need to tell you what to think.√                                                                                  (2)                                                                                                     

 
3.   Explain the message of the writing “Spare parts for humans are not as original 
as those for cars.” (TEXT 2) 
 
The copy states that you cannot replace human part as easily as you can with a car, 
therefore one needs to be more careful√                                                                                     (1) 

 
4. How does the image in TEXT 2 support the message of the advertisement? 
 
The image is clearly of someone who has been in a car accident due to drunken driving√ It 
is a stark image of what happens when you need to “replace” your spare parts – indicating 
that a prosthetic leg is not as good as an original one√                                                            (2)                                                                                  

 
                                                                                                                                                        [10] 

 

 


